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Tim Culpepper

Vice president, Robinson Development Group

By Victoria Hecht
The Virginian-Pilot

TIM CULPEPPER envisions
families - young ones,
established ones, newlyweds and
grandparents — coming home to

the place where his own family
farmed, camped and flourished
for generations.

In 1926, Culpepper’s great-
grandfather purchased the
hundreds of acres on which
Culpepper Landing, site of Ho-
mearama 20009, is taking shape.

The subdivision, in Chesa-
peake’s Deep Creek section,
will have 1,005 dwellings when
complete, including 785 single-
family homes, 135 apartments
and 85 row houses.

“Our family has been in
the community for 100-plus
years,” said Culpepper, vice
president of Robinson Devel-
opment Group. “We have been
approached over a number of
decades about doing something
with the land. But it was kind of
ordinary development, and we
always had something a little
different in mind for the prop-
erty.”

Culpepper Landing, nes-
tled against the Great Dismal
Swamp, is being built as a tra-
ditional-neighborhood devel-
opment that encourages walk-
ing to community amenities and
getting to know one’s neighbors.

Among the 488-acre develop-
ment’s draws will be a pool and
clubhouse, playgrounds, canoe
landing, walking trails, a 150-
acre conservation area border-
ing the Dismal Swamp Canal
and a wildlife refuge. A mercan-
tile district — think “Main Street
USA” - will fill residents’ day-
to-day shopping and service
needs.

“This is not where Target is
going to go,” said Culpepper,
who hopes the district will re-
capture the spirit of yester-
year’s Deep Creek village.

“These are small local shops
—amenity-based commercial
space, small local restaurants,
dry cleaners, things more ser-

vice-oriented. We wanted to
make sure when we developed
that it (the community) would
be self-supportive.”

Twelve homes by nine build-
ers will be showcased during
Homearama 2009, Oct. 3 to 18.

Featured homes will fall in
three categories: Cottage, 1,800
to 2,000 square feet and capped
at $350,000; Heritage, 2,000 to
2,600 square feet and capped
at about $450,000; and Legacy,
2,400 square feet or larger and
capped around $500,000.

Among the offerings will be
the area’s first certified “Easy
Living” home, which adapts to
the owner’s changing needs, an
eco-friendly modular house and
the Charity House, which will
benefit Children’s Hospital of
The King’s Daughters.

“This price point in our mar-
ket is still very viable,” Culpep-
per said. “The market dynam-
ics for houses priced between
the high 200’s to below $450,000
is strong. The supply is decreas-
ing rapidly at that price point.”
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Culpepper’s looking forward
to this weekend’s Dusty Boots
open house, which will offer the
public a first look at Homear-
ama 2009. Though the show
doesn’t start until October, vis-
itors can tour the dozen homes
during their final stage of con-
struction. Hours are 1 to 5 p.m.
today and Sunday.

To reach the site, take Inter-
state 64 to Chesapeake and get
off at the Route 17 South/Deep
Creek exit (Exit 296B). Contin-
ue straight on Route 17; it will
become Mill Creek Parkway.
Follow through the Mill Creek
development and ends at Cul-
pepper Landing. Watch for Ho-
mearama signs that direct to
parking.

How does it feel seeing family
land going to help other people
realize their families’ dreams?
Our family has generations of
memories and traditions tied to
this community and this prop-
erty. It's exciting to see other
families establishing their own
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traditions and memories within
Culpepper Landing.

How’d you get involved with
Homearama 2009?

We had the opportunity to
host the 09 show after plans to
have the show in other commu-
nities did not materialize.

What sets Homearama 2009
apart from the rest?

The obvious answer is the
price point of the homes in this
year’s show. But (also) the over-
all design of Culpepper Land-
ing and the fact that we will be
showcasing various styles and
sizes of homes in this year’s
show without compromising the
creativity and quality of a Ho-
mearama house.

What’s the pace getting ready
for a Homearama show?

I'm here just about every
hour of my non-sleeping life.

Victoria Hecht, (757) 446-2614
victoria.hecht@pilotonline.com

Our family has generations of memories and traditions tied to this
community and this property.”




